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Message to

Our Stakeholders

At GPC, we embrace our responsibility to build a more
sustainable, equitable and resilient future for people and the planet.
As a global automotive and industrial parts distributor and solutions
, , , Paul Donahue
provider, we are part of an extensive network that includes our Chairman & CEO
teammates, suppliers, customers, communities and investors.
That’s why our approach to sustainability looks both inward to our
operations and outward to how we can help improve the network.

This year, we launched our new values that celebrate the way we have always treated people. They
work in partnership with our purpose, mission and vision, and they are a vital part of keeping our unique
culture thriving. Our values are also foundational to the work we are doing to advance our sustainability
strategy, and they are featured throughout this year’s report.

In fiscal year 2022, we worked together as One GPC Team to make significant progress on our
environmental, social and governance initiatives. We remain committed to our sustainability journey
and are proud to share details of our accomplishments in this year’s report.

Caring for Our Planet

We started implementing our carbon emissions abatement strategies, analyzing
our results and sharing best practices across our global footprint. We based
this work on the first global Greenhouse Gas (GHG) footprint we completed in
2021, and we will continue to refine how we capture data to provide a more
comprehensive, precise and accurate assessment of our emissions.

Additionally, we believe GPC has a unique opportunity to position ourselves as an industry disruptor.

As more electronic vehicles (EVs) hit the road, we aim to become the #1 aftermarket EV supplier for EV
owners. We are building an extensive supply chain for EV parts and providing state-of-the-art training to
help auto technicians learn how to repair EVs safely and effectively. Our work is just beginning, and we
are committed to taking actions that result in tangible, lasting change.
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Investing in Social Good

Our teammates are at the heart of what we do, and we strive to create

a positive, productive work environment where they feel supported and
engaged in their work. As part of our commitment to advance diversity,
equity and inclusion (DEI), we launched four business resource groups
(BRGs) last year to empower teammates to come together with others who
share their interests and experiences. This year, we added three additional
BRGs to further support teammates who want to enhance and develop their
leadership skills and networks.

We are in the process of formalizing our focus areas for community philanthropy and outreach,
which we will preview in this year’s report. These focus areas will guide our efforts to strengthen our
communities both financially and through volunteer efforts for our teammates.

Ensuring Good Governance

We believe continuous improvement is vital to how we govern our business.
As such, in 2022 the board engaged a leading governance advisory firm to
assist it with enhancing its effectiveness, with one of the outcomes being the
board’s decision to split the Compensation, Nominating and Governance
Committee into two separate Committees: the Compensation and Human
Capital Committee and the Nominating and ESG Committee. Having
separate committees will provide enhanced focus and oversight, which will ultimately improve the
effectiveness of our board and help drive long-term shareholder value.

As One GPC, we are making great progress on our sustainability initiatives, and our team has what it
takes to keep the momentum going. We know that when we invest in running a responsible, sustainable
company, we make our business stronger, more agile and more resilient. Thank you to our GPC
teammates, partners and suppliers who strive for excellence every day and deliver exceptional service
for our customers and the communities in which we work and live.

@.&(M.«'\
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About This Report

Our 2023 Sustainability Report outlines environmental, social and governance (ESG) metrics for fiscal
year 2022 (January 1, 2022, to December 31, 2022, unless otherwise noted). Based on the report’s
publication date, we highlight ESG activities from January 1, 2022, to July 31, 2023.

We issue a full report on our sustainability progress and performance annually. Our transparent reporting
process began in 2018 with our first Corporate Sustainability Report, which focused primarily on our
North American operations. Prior to our 2022 report, we published the results of our efforts biannually
with progress updates in non-reporting years.

We continue expanding our global reporting efforts, and except where noted, this report covers our
global operations. As part of our commitment to transparency and continuous improvement, we will
improve our reporting precision year-over-year as we further formalize the data capture and calculation
processes. Some of the progress in this year’s metrics may be a result of increased rigor in our reporting
processes and not necessarily from our sustainability initiatives.

This report was prepared in accordance with best practices and is aligned with the metrics and material
issues identified by leading ESG and climate risk reporting frameworks, specifically the Sustainability
Accounting Standards Board (SASB) and the Taskforce on Climate-Related Financial Disclosures
(TCED). Our SASB and TCFD disclosures are included at the end of this report.

Learn more about our company, our ESG initiatives and related news at
www.genpt.com/sustainability.

GPC recommends viewing this report online versus printing.
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Forward-Looking Statements

Some statements in this report constitute forward-looking statements that are subject to the safe
harbor provisions of the Private Securities Litigation Reform Act of 1995. All statements in the future
tense and all statements accompanied by words such as “expect,” “likely,” “outlook,” “forecast,”
“preliminary,” “would,” “could,” “should,” “position,” “will,” “project,” “intend,” “plan,” “on track,” “an-
ticipate,” “to come,” “may,” “possible,” “assume,” or similar expressions are intended to identify such
forward-looking statements. These forward-looking statements include our view of business and
economic trends for the remainder of the year and our expectations regarding our ability to capitalize
on these business and economic trends and to execute our strategic priorities. Senior officers may also
make verbal statements to analysts, investors, the media and others that are forward-looking.

” ” ” ” LT

We caution you that all forward-looking statements involve risks and uncertainties, and while we believe
that our expectations for the future are reasonable in view of currently available information, you are
cautioned not to place undue reliance on our forward-looking statements. Actual results or events may
differ materially from those indicated as a result of various important factors. Such factors may include,
among other things, changes in general economic conditions, including unemployment, inflation (in-
cluding the impact of tariffs) or deflation, financial institution disruptions and geopolitical conflicts such
as the conflict between Russia and Ukraine; volatility in oil prices; significant cost increases, such as
rising fuel and freight expenses; public health emergencies such as the COVID-19 pandemic, including
the effects on the financial health of our business partners and customers, on supply chains and our
suppliers, on vehicle miles driven as well as other metrics that affect our business, and on access to
capital and liquidity provided by the financial and capital markets; our ability to maintain compliance
with our debt covenants; our ability to successfully integrate acquired businesses into our operations
and to realize the anticipated synergies and benefits; our ability to successfully implement our busi-
ness initiatives in our two business segments; slowing demand for our products; the ability to maintain
favorable supplier arrangements and relationships; changes in national and international legislation or
government regulations or policies, including changes to import tariffs, environmental and social policy,
infrastructure programs and privacy legislation, and their impact to us, our suppliers and customers;
changes in tax policies; volatile exchange rates; our ability to successfully attract and retain employees
in the current labor market; uncertain credit markets and other macroeconomic conditions; competitive
product, service and pricing pressures; failure or weakness in our disclosure controls and procedures
and internal controls over financial reporting, including as a result of the work from home environment;
the uncertainties and costs of litigation; disruptions caused by a failure or breach of our information
systems, as well as other risks and uncertainties discussed in our 2022 Annual Report on Form 10-K
and from time to time in our subsequent filings with the SEC.

Forward-looking statements speak only as of the date they are made, and we undertake no duty to
update any forward-looking statements except as required by law. You are advised, however, to review
any further disclosures we make on related subjects in our subsequent Forms 10-K, 10-Q, 8-K and
other reports filed with the SEC.

Materiality

The statements and data we discuss in this report are being provided because we believe they may be
material sustainability topics for our stakeholders. Such statements and data are not necessarily mate-
rial for financial reporting or regulatory reporting purposes.



For the past 95 years, Genuine Parts Company has
embodied our purpose: We Keep the World Moving.
Our rich history started in 1928 when our founder
Carlyle Fraser purchased Motor Parts Depot, an auto
V\/e Are parts store in Atlanta, Georgia, with annual sales of
$75,000 and six teammates. He renamed the business
G P C Genuine Parts Company, and the rest is history.
Today, we are a global service organization engaged
in the distribution of automotive and industrial
replacement parts with more than $22 billion in annual
revenues (Jan. 1-Dec. 31, 2022) and a consistent
track record of success. We have more than 10,000

locations across 17 countries in North America,
Europe and Australasia.

GPC Snapshot

Founded: Headquarters: Countries Served:

1928 ATLANTA,GA 17

Employees: Annual Revenues: Locations:
58K $221B ~10,600
" J
Retail
Warehouses: Distribution Facilities: (Owned & Independent):

~765 ~205 ~9,630



Our 58,000 teammates proudly serve hundreds of thousands of customers
through two business segments and leading global brands.

Automotive NP S

u[a.

Group

Our market-leading global automotive business distributes automotive
replacement parts, accessories and service items throughout North
America, Europe and Australasia. We go to market with the largest
network of parts and care in the U.S. and globally with approximately
9,600 auto parts stores and 30,000 partner workshops.

We sell more than 725,000 parts under the NAPA brand name in
North America, and we continue our NAPA expansion in Europe,
where we serve countries under a variety of banners, including
GROUPAUTO, Precisium Group, Pieces Auto, UAN, Alliance
Automotive Group and PartsPoint. GPC Asia Pacific serves the
Australasian markets primarily under the Repco and NAPA
brand names.

Industrial o o
Group 1//////]

ASIA PACIFIC

Our industrial parts business is the leading industrial parts distributor
and solutions provider as Motion Industries in North America and

Mi Asia Pac in Australasia. We have a distribution network of
approximately 800 locations with access to more than 19 million
replacement parts and related supplies. We serve more than 200,000
maintenance, repair and operations (MRO) and original equipment
manufacturer (OEM) customers across multiple industries, including
food and beverage, equipment and machinery, primary metals, pulp
and paper, mining and automotive.

ALLIANCE
AUTOMOTIVE GROUP

®
ASIA PACIFIC

Our Automotive
Group contributed
62% of GPC'’s total
annual net sales

(as of Dec. 31, 2022).

Our Industrial
Group contributed
38% of GPC'’s total
annual net sales

(as of Dec. 31, 2022).
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Our One
GPC Culture

Since the beginning, our unique company culture

has been a competitive advantage and essential to
our long-term success. As we continue evolving our

business, we believe it's our culture that will help
propel us into our next 100 years.

We work together as One GPC Team to
deliver exceptional service for our customers
and the communities in which we live and
work. Our 58,000 teammates rally around the
One GPC culture, which includes the following
core elements:

* Purpose: Drives everything we do.

+ Mission: Serves as the guiding force that
shapes our decisions, actions and behaviors.

« Vision: Provides a clear directive for the future
S0 that our teammates know where we are
going as a company as they strive
for excellence.

+ SPIRIT Values: Ensure we create a positive,
productive work environment where our
teammates feel supported and engaged in
their work.

GENUINE PARTS COMPANY | 2023 SUSTAINABILITY REPORT

The One GPC approach is more than just words
on a page; it’s where our culture and operating
strategy intersect. It leverages shared values
and teamwork to capture opportunities uniquely
available to GPC based on our global business
mix and scale that translate into differentiated
performance and shareholder value.

Our culture is foundational to how we win and
how we accomplish work. Every teammate
plays an important role in fostering and
promoting our culture with how they embody
our purpose, mission, vision and values. We
will continue supporting a culture to attract and
develop top talent, build strong relationships
with our customers and achieve our goals
together.



Our Purpose c)/n_eA 6L

We Keep the World MOVING ) W 4
BE THE O M - - BE THE
Employer u r I Ss I o n Investment
of Choice of Choice

BE THE BE A
Supplier Good
of Choice COI:p_orate
Citizen
BE THE
Valued
Customer

Our Vision

Be the leading global automotive
and industrial parts distributor
and solutions provider.

Our Values

Serve Perform Influence Respect Innovate Team

11
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We launched our SPIRIT Values this year to formalize the beliefs and principles that have always made our
culture unigue. They are both core to who we are and aspirational, designed to support our purpose, vision
and mission. By living our values across the globe, our teammates keep our culture thriving through their
interactions with our suppliers, customers, communities and each other.

GPC SPIRIT Values

Serve
Perform
Influence
Respect
Innovate

Team

Deliver exceptional service for our customers and the communities in
which we work and live.

Strive for excellence and consistently exceed our commitments to
our teams, customers, suppliers, investors, communities and the environment.

Embody our purpose, mission, vision and values to foster and promote
our culture.

Create a safe, ethical, equitable and inclusive environment and treat
individuals the way they would like to be treated.

Inspire new and creative solutions to continuously improve our teammate
and customer experiences.

Win together by creating an environment where every individual puts
the team first.

GENUINE PARTS COMPANY | 2023 SUSTAINABILITY REPORT



Sustainability
at GPC

Our commitment to sustainability is fundamental to
achieving our mission and vision, and it influences

how we interact with our teammates, suppliers,
customers, communities and investors. Sustainable
business practices are not only essential for the well-
being of our communities and the planet but also critical
to the long-term success of the company and how we
deliver value to our stakeholders.

Our Approach

We believe doing good moves our business
forward, and we aim to incorporate sustainability
priorities into every aspect of our operations and
culture. Our sustainability efforts can strengthen
our business model, inspire investor confidence, Investors/ GPC
enhance customer satisfaction, attract and retain SEULLLE  Stakeholders
the next generation of talented leaders and ® Primary
generate goodwill in our communities. ® Secondary

Employees

Sustainability is a journey, and we are committed
to assessing our performance regularly, setting
new goals and adapting our strategies to address
emerging opportunities. To guide our efforts, we
have a robust governance model that includes our
board of directors and ESG Leadership Council.

Yy S
Dan: \Y
SCial Interest Gro¥

We routinely seek feedback from our internal and Our stakeholders are an integral part of our
external stakeholders to inform business decisions, sustainability journey. We regularly ask for
prioritize initiatives and reduce risk. feedback from both external and internal

stakeholders on our sustainability program
to ensure we are aligned with their priorities.

13
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Our Focus Areas

When we launched our Roadmap for
Sustainability in 2017, it marked the start of an
intentional, company-wide journey that aligns our
sustainability efforts into one managed program.

We completed an assessment of material
sustainability topics that align with two leading
ESG frameworks — the Task Force on Climate-
related Financial Disclosure (TCFD) and the
Sustainability Accounting Standards Board
(SASB) — and we have since added some
metrics from the Global Reporting Initiative (GRI).

Based on the assessment results and
stakeholder feedback, we have three focus areas
for our sustainability program that align with our
purpose: We Keep the World Moving.

Our Pillars

Caring

Investing

in Social
Good

for Our
Planet

ESG Governance

Board of Directors
Nominating and ESG Committee

ESG Leadership Council
+ Chairman & Chief Executive Officer
+ President & Chief Operating Officer

» Executive Vice President &
Chief Financial Officer

- Executive Vice President & Chief Human
Resources Officer

« Senior Vice President & General Co

+ Vice President, Compliance &
Corporate Secretary

+ Vice President, Safety, S
« Vice President, Strat
- Senior Director, |

+ Director, Stra

Ensuring
Good
Governance

We continuously implement
initiatives to reduce our
environmental impact across
our global footprint.

We put people first because
they are the most important
part of everything we do.

+ Energy & Emissions + Health & Wellbeing

- Diversity, Equity
& Inclusion

+ Fleet Management
+ Effluents & Waste
o (S e A S e + Social Responsibility

+ Sustainable Supply Chain

GENUINE PARTS COMPANY | 2023 SUSTAINABILITY REPORT

We do the right thing to
operate our businesses
in a responsible manner.

* Business Ethics
+ Cyber Security

* Robust Audit Practices



Global Sustainabillity
Highlights

We are proud of what we have achieved working
together as One GPC Team. Check out some of
our exciting highlights.

pexdrive
pexdrive
¢

Reduced our 2022 combined Expanded NexDrive to provide Launched three new BRGs in
total Scope 1 and Scope 2 electric vehicle owners with the U.S. and started expanding
emissions by 10.46% aftermarket parts and service. BRGs internationally.
from 2021.

Expanded our GPC Wellbeing Aligned our corporate giving, Completed a board assessment

Live 365 program to include community sponsorships and expanded to three board
more activities and incentives. and volunteerism to four new committees to better support

philanthropic priorities. our business goals.



Genuine Parts Company

Caring for
Our Planet




Environmental stewardship is an integral
part of who we are and how we do
business. Our commitment to protect
and preserve the environment focuses
on high-impact areas where we can
make a measurable difference for our
teammates, suppliers, customers,
communities and investors.

We believe every teammate plays a

role in caring for the planet, and we are
operationalizing sustainability within

our businesses to drive ownership

and accountability. While we work as
One GPC team to achieve our goals,

we follow a “locally around the globe”
approach that empowers our businesses
to tailor their initiatives to the unique
needs of our locations.

At this time, our sustainability reporting is
aligned to SASB and TCFD frameworks.
We continue monitoring the regulatory
landscape in the U.S. and internationally,
including the recent proposed rule

from the U.S. Securities and Exchange
Commission (SEC) to mandate
standardized ESG disclosures for public
companies, as well as the Corporate
Sustainability Reporting Directive (CSRD)
rules in Europe. We will update our
approaches and reporting to comply with
regulatory changes as they occur.

Environmental Focus Areas

C&z Global Emissions Reduction

Building Efficiency

(2{'%9 Waste Management

@ '
@ Circular Economy

1P  Fleet Management




to.
Reducing Our
Global Emissions

Reducing GHG emissions is a vital part of
protecting the planet for future generations and
slowing the negative effects of climate change.
We continue to enhance our data capture and
measurement process to best understand how
we can minimize our impact on the environment.

We require all our businesses to include
emissions reduction goals in their annual
strategic objectives.

Understanding the Metrics
We use the following standard abbreviations and definitions when reporting our environmental metrics:

Metric Tons of

MTCO2e Carbon Dioxide At standard temperature and pressure, one metric ton of carbon

dioxide (CO2) would fill a sphere 32 feet (about 9.8 meters) in diameter.

equivalent
Cal’bon “ ” 1 H
Dioxi CQO2e” represents an amount of a GHG whose atmospheric impact has
loxide been standardized to that of it f carbon dioxide (CO2
equivalent een standardized to that of one unit mass of carbon dioxide ( ).
CO2 only accounts for carbon dioxide, while CO2e accounts for carbon
Carbon ey : . . .
Dioxide dioxide and all the other gases as well, including methane, nitrous oxide
and others.
Metric Tons A unit of weight equal to 1,000 kilograms (2,205 Ibs)
Kilowatt Hours One kilowatt of power for one hour

A greenhouse gas (GHG or GhG) absorbs and emits radiant energy within

the thermal infrared range, causing the greenhouse effect.
Greenhouse Gas
GHG by Revenue is calculated by dividing Scope 1 and 2 GHG emissions

by revenue stated in USD.

Global Warming A term that describes the relative potency, molecule for molecule, of a green-
Potential house gas, taking account of how long it remains active in the atmosphere.

18 GENUINE PARTS COMPANY | 2023 SUSTAINABILITY REPORT



During the preparation of last year’s report,

we worked with a leading sustainability partner
who conducted and verified our first global
GHG footprint for Scope 1 (direct-owned or
operated) and Scope 2 (purchased electricity)
emissions. As part of the measurement process,
we also established global governance and data
collection methods for all our facilities

and operations.

This year’s report includes our first global update
measuring against the baseline we conducted
last year. Our 2022 combined total Scope 1 and
2 GHG emissions were approximately 335,633
MTCO2e, a 10.46% reduction from last year.
This number includes all emissions associated

Our Global Energy Consumption

with our facilities and our fleet worldwide.

Our total 2022 Scope 1 and 2 GHG emissions
intensity based on revenue decreased to
1.5187E-05 MTCO2e down from 1.98321E-05
in the previous year.

For 2022, we reported a significant reduction
in GHG emissions that we attribute to a
combination of improved data capture,
expanded availability of operational data,
increased precision in measurement and our
carbon reduction initiatives. With better data
collection, we replaced many assumptions
with actual data, and as such, we now have
a more comprehensive, precise and accurate
assessment of our emissions. In future reporting
years, we anticipate lower levels of variance.

GPC Global Carbon Emissions (MTCO2e)

2022 217,836 117,797
2021 242,817 132,008
50,000 100,000 150,000 200,000 250,000 300,000 350,000 400,000
Il Scope 1 Scope 2
GPC MTCO2e Carbon Emissions Status (FY’22)
2021 2022 +/- 2021 2022 +/- 2021 2022 +/-
Scope 1 Scope 1 Scope 1 Scope 1 Scope 1 Scope 1 Scope 1 Scope 1 Scope 1
173,569 148,971  (14.17)% 52,161 54,009  3.54% 17,087 14,856  (13.06)%**
Scope 2 Scope 2 Scope 2 Scope 2 Scope 2 Scope 2 Scope 2 Scope 2 Scope 2
107,228 100,372 (6.39)% 3,720 3,518 (5.43)% 21,060 13,907 (83.97)%*
TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL
280,797 249,343 (11.20)% 55,882 57,527 2.94% 38,147 28,763 (24.60)%**
GHG Intensity by Revenue GHG Intensity by Revenue GHG Intensity by Revenue
decreased to 1.46526E-05* decreased to 1.85931E-05* decreased to 1.4461E-05*

* GHG Intensity by Revenue is stated in USD and includes currency translation effects.
** Australasian emissions reduction primarily due to improved data capture and expanded availability of operational data.
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Improving Efficiency
in Our Facilities

Our facilities are making large-scale changes

to improve efficiency, while our teams are

finding innovative ways to work smarter and
make incremental improvements that add up.

A key part of operationalizing our sustainability
approach is empowering facilities to make
upgrades based on their local needs, regulations
and impact on their communities.

Water Consumption

We continue local efforts to use less water
at all our facilities, including retail stores and
distribution facilities.

Initiatives include:

e |nstalling low-flow faucets with motion sensors
in the U.S.

e Conducting regular inspections of water lines
to find, repair and prevent leaks in the U.S.

e Fvaluating water conservation projects for our
operations in Europe and Australasia

Energy Usage

We are making proactive changes to our facilities
to improve how we use traditional sources

of energy. In addition, we are encouraging
teammates to make behavior changes and

think differently about how they use energy to
complete their tasks.

GENUINE PARTS COMPANY | 2023 SUSTAINABILITY REPORT

Initiatives include:

e Replacing conventional lighting with energy-
efficient LED lights at facilities around the world

e |nstalling energy-efficient HVAC systems and
controls in stores and distribution centers
around the world, including a project to replace
HVAC units in 48 stores in Australasia

e |nstalling motion-sensing lighting in facilities
around the world

e |nstalling variable frequency drives (VFDs) and
HVAC controls in U.S. stores and distribution
centers

e Implementing building management systems in
North American facilities

¢ Launching teammate awareness initiatives,
including videos and posters, in Europe

e Replacing oil heaters with hybrid heat pumps
at facilities in the U.K. and Germany



Renewable Energy

We continue exploring how we can improve
energy usage from renewable sources
around the world. After several successful
pilot programs, we are increasing our use of
renewable energy at many of our facilities.

Initiatives include:

¢ |nstalling solar panels on certain distribution
centers in Europe and Australasia

e Switching energy contracts to sustainable
energy sources in the U.K. (100%), France
(96%) and Benelux (27 %)

e Procuring wind energy for our automotive
business in the Netherlands

e Exploring viability of solar energy for certain
retail locations in Australasia

e Introducing renewable hydrotreated vegetable

oil (HVO) diesel for trucks in Europe

In Australia, solar power accounts for

about half of the energy used at the

distribution center in Melbourne and
more than 40% of the energy used at

the distribution center in Chullora.

Efficiency in New Buildings

As we explore ways to improve our geographic
footprint, supply chain and productivity, we are
adopting a sustainability mindset for new facilities.

e |n June 2023, we opened our new state-of-the-
art distribution center in Melbourne, Australia
(below), as part of the city’s first industrial estate
to target a Green Star certified communities
rating. Our facility achieved a 5 Star Green Star
certified buildings rating from the Green Building
Council Australia.

e UAP is repurposing its former Montreal
distribution center into a new headquarters,
which received the Zero Carbon Building —
Design Standard v3 certification from the Canada
Green Building Council. The facility eliminates
fossil fuel and gas energy and adds LED lighting,
skylights, dynamic ventilation, motion detection
lighting and a building management system.

21



&
Reducing
Operational Waste

We are actively working to reduce the volume
of waste we produce at all our facilities while
increasing the materials we divert from landfills
through recycling and other diversion programs.
Our efforts originally focused on the U.S., but
our businesses have expanded waste reduction
efforts around the globe.

Here are some of our localized programs:

e Canada: UAP is expanding its RecycleSmart
program from 85 stores to 238 stores.
The program includes activities to increase
diversion, reduce waste costs and integrate
waste management into the culture.

e U.K.: AAG is using existing transports to return
waste from regional warehouses to the national
distribution center for recycling.

e Europe: AAG only sends 13% of waste to
the landfill. The team recycles 58% of waste,
including wood, paper and plastic.

e Australasia: GPC has had a diversion rate
of 44% for the past 12 months. Paper and
cardboard make up the largest category of
diverted waste.

GENUINE PARTS COMPANY | 2023 SUSTAINABILITY REPORT

REDUCE
Using Sustainable REUSE
Packaging RECYCLE

Our businesses are working to
remove single-use plastic packaging
from their operations.

e Encouraging vendors to replace plastic
packaging in Australasia removed
approximately four metric tons of
plastic from the supply chain.

e The Motion team is currently developing
plans to reduce the environmental
impact of packaging in their facilities.

¢ AAG uses reusable totes in place of
cartons in its national distribution center
and participates in the EPAL Euro Pallet
program, the most widely used pallet
exchange program in the world.



In North America, our Motion team continues to be a role model in sustainability with their
corporate recycling program. In 2022, the team recycled 1,085 tons of material, which equals:

0]
663 16,388

Households’ M BT U s

electricity use
Net energy reduction
(million British thermal units)

=T =
INAN

I—1 L
7,890 383,469
Barrels Gallons

of oil consumed of gasoline consumed

3,408 Metric Tons

of GHG emissions reduction

Carbon sequestered by

4,037
Acres

of US forests

N
Qo

734

Gasoline-powered
passenger vehicles
driven
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Operating in the
Circular Economy

Given our business model, we are uniquely
positioned to be a leader in the circular
economy. We provide parts and service so that
our customers can repair and maintain their
vehicles and heavy machinery — and ensure
they continue operating for the long term instead
of replacing them. Additionally, by promoting
recycling and exploring innovative ways to
repurpose materials, we aim to minimize waste
across our supply chain and extend the life of
our quality products.

Sustainable Manufacturing

NAPA Auto Parts and UAP work with BBB Industries to collect used vehicle parts and recycle them into
remanufactured quality parts for customers. Our parts account for 15% of BBB’s return volume and
comprise 12%, or 18,925 MTCO2eg, of total circular economy benefit.

~80% of Core Material
Reutilized equals 30M Pounds
of Material Not Entering
the Waste Stream

2.8 Million Cores 3.8M LBS
Returned to BBB ALUMINUM
for Sustainable
Manufacturing

2.6M LBS
COPPER
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12M LBS
STEEL

BBB Industries Returned
a Product to Market
70% - 90% LESS
Carbon Intensive than new

Millions of
Sustainably
Manufactured,
Quality Parts to
NAPA Customers

29,000 MtCO,
AVOIDED

74M MILES
OFF THE ROAD




Raw and
Recycled
Materials

! Battery

Manufacturing

Recycling Lead Batteries

Lead batteries — made of lead, plastic
and acid — are virtually 100% recyclable.
Our U.S. Automotive Group (USAG) business

collects old lead batteries from customers and Lead Battery Digter]itlgi?on
works with one of our battery supplier partners Recycling and Usage
to recycle them into core parts for making new

batteries. USAG sold 7.5 million batteries in

2022 and recycled 7.2 million for a recycling

rate of more than 96%. Lead Battery

Collection

Saving Used Parts

The AAG team in France created the Back2Car program that collects and disassembles damaged cars.
Customers can then purchase the tested, refurbished parts that are guaranteed for life on a special
Back2Car website. In 2022, the program handled more than 28,000 cars and 387,000 parts.

It received the first Green Innovation of the Year award from Auto Plus Awards.
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Managing Our
Fleet Responsibly

Around the globe, our ability to use our fleet of
vehicles ensures we deliver exceptional service
for our customers. However, our fleet emissions
account for approximately 69.52% of our Scope
1 emissions, or roughly 151,429 MTCO2e. We
are actively changing how we manage our fleet
to reduce emissions without sacrificing service

excellence.

Electronic Monitoring and Anti-ldling and

Route Optimization Auxiliary Power Units

Many fleet vehicles are equipped with electronic Most of our heavy-duty fleet trucks use
monitoring and route optimization systems, anti-idling technology to shut off the engine

SO we can better understand driver hours, automatically after idling for five minutes. With
drive length, idling time and other key vehicle auxiliary power units, drivers can use heating
metrics. We use the data to improve the overall and cooling without running vehicle engines.
driver experience and identify ways to reduce These features minimize idle time, improve fuel
emissions through more efficient deliveries and consumption and reduce fuel cost.

less “empty miles.”

In Europe, our team is using
route optimization to improve
“last mile” deliveries — the
final stop to reach customers.

The UAP Improve Driving
Behaviours initiative works with
teammates to provide training on
the types of driving behaviors that

Based on the data, they shift
customers to their closest store
and are considering reduced daily
deliveries.

an impact emissions, like idling,
d accelerations and route
ization.
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In 2022, GPC installed
14 Autel EV charging statior
at its Atlanta headquarte

Hybrid and Electric Vehicle
(EV) Programs

After successful pilot programs, many of our buildings. Since the
businesses are actively replacing some internal avoided 9,058,
combustion engine vehicles in their fleets with emissions —
hybrid and EVs. This initiative includes installing 416 trees p

charging stations at headquarters, retail stores
and distribution centers.

ALLIANCE

AUTOMOTIVE GROUP ®
—_— ASIA PACIFIC
4 EVs on 4 EVS“PHOteC_i ) 1 Hybrid vehicles
the road for. Ias_t mile order.e.d to
deliveries transition small

vehicle fleet

Charging Charging
stations stations

installed installed
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SPECIAL FEATURE:

NexDrive

Powered
OV VAV R/A

S&P Global Mobility forecasts that electric
vehicle (EV) sales in the U.S. could reach 40%
of total passenger car sales by 2030. That’s why
we are preparing now to ensure our customers
have the replacement parts and service they
need — regardless of what they drive.

We aim to lead in emerging technologies by
leveraging our unique position, global scale and
One GPC approach.

We are focused on the following three pillars
to build a global network to keep EVs on
the road.

1. Training & Access to Information

Upskilling auto technicians is a cornerstone of
our approach because EVs are more complex
and have a greater safety risk from the presence
of electricity. We provide a robust training
program and continue building on our extensive
offerings for safety, vehicle technical information
and advanced diagnostic testing and repair.
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EVs are coming; there’s no doubt.
Today, there are 275 million
combustion engine vehicles, but
that will shift over time. Our goal
is to be the disruptor in our
industry, to be out ahead and
ready to serve our customers’
changing needs.

Paul Donahue,
Chairman and CEO of GPC

Autotech Training in Emerging Technology

NAPA offers hands-on EV training to prepare
technicians for working with EVs and hybrids.



2. Services & Equipment

We are committed to supporting our workshops

with services and equipment to fulfill the demand

for modern solutions to run their businesses
effectively. That includes providing different
tools and personal protective equipment (PPE)
to keep technicians safe as they work with EVs.

nexdrive

NexDrive Powered by NAPA

These three pillars come together as NexDrive
powered by NAPA, which is building a service
network for next-generation car care. The
novel program started in Europe, and it is now
expanding across our global markets.

NexDrive solves two challenges. Customers
want an aftermarket alternative for vehicle
service, and workshops need support to lead
in the EV space. The program provides select
GPC workshops with training, marketing,
technical support, workshop audits, specialized
equipment and store training.

3. Parts in Retail Stores

Through partnerships with premium suppliers,
we ensure that our customers have full access

to parts, service, training and information for their
EVs. Many of our retail stores already carry an
array of aftermarket parts and equipment for EVs,
and they are often installing charging stations

for customer use. While 90% of the parts on an
internal combustion engine (ICE) vehicle and EV are
the same, we have opportunities to add new EV
product categories and advanced electronics

to our automotive parts offering.

TEAMMATE SPOTIGHT

When Susan Starnes joined

NAPA Auto Parts, she

accepted a big challenge —

to prepare the business and its stakeholders for
the future of transportation.

As the vice president of emerging markets, she
is the face of change for NAPA and the impact
of evolving technologies on aftermarket parts
and service.

“I embrace change. Throughout my career, |
have been drawn to challenges that require
innovative solutions,” said Susan, who joined
the company in 2021.

Susan is leading the charge to ensure autocare
workshops, retail stores and customers are
ready for the rise of electric vehicles (EVs) and
hybrid vehicles on the road. As part of these
efforts, NexDrive Powered by NAPA is a key
differentiator across the globe. This program is
preparing workshops to safely work on, maintain
and repair EVs and hybrids.

“As America’s largest network of parts and
care, we feel well-positioned to help autocare
businesses move into the future,” said Susan.
“We feel it’s our responsibility to support them,
and we are excited about it.”
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Investing In
Social Good

@

Genuine Parts Company



Supporting Our
Genuine People

Our 58,000 teammates are at the heart of everything
we do. We are incredibly proud of the positive
energy and the diverse perspectives they bring

to work every day around the world.

We are committed to providing a safe, equitable
and uplifting work environment where our
teammates can thrive and feel welcomed,
heard, included, engaged and supported.

A core part of our mission is to be the Genuine People Focus Areas
employer of choice. As expectations of work

have changed over the years, we are evolving Z2AN

our teammate experience to meet them &\8/8 Teammate Engagement

where they are while cultivating the unique
culture that’s been a hallmark of our success.

,®. Talent Acquisition &

We recognize that attracting, retaining and S Retention

developing diverse and skilled professionals

not only drives our business forward but also

plays a pivotal role in nurturing our unique Eﬂ Talent Development
culture. We strive every day to ensure our

fou;?gse, mission, vision and values come Safety & Wellbeing

@ Diversity, Equity and Inclusion
(DEI)
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Engaging
Our Teammates

We value feedback from our teammates and
actively listen to what they have to say. Their
insights help inform our goals and initiatives to
ensure their experience is relevant and rewarding
both today and in the future.

Every 18 to 24 months, we conduct a global
engagement survey where all teammates can formally
share their feedback on the company and their work
environment. The survey is administered during a four-
to-six-week period, and it's available in seven languages
on personal or work computers and mobile devices.

TO: Tamara
e FROM:
YOU ErFECTVg,, = N

We purposefully include questions in the survey to

) S : MMUNCaTe
help us measure progress on the people-focused %,:M%{ - j{ e /;
initiatives in our sustainability strategy. Business o REr 4

units receive their metrics and work with HR o Uhenn oW Py

- S&
DELIVER RESULT
YO CUSTOMER SUCCES!

partners to develop localized action plans and ol e
. e e £
introduce new programs or processes. - r;d;:z“g;; -

Our next full survey is planned for the Fall of 2024, e ot
and we are currently working on targeted pulse P iy

lanl 7 wa,_c(‘;‘/( |
surveys for several groups. :M"” il /

In 2022, 78 0/0 of our global workforce As part of our annual Teammate Appreciation Day,
leted the latest enaagement surve we launched new recognition cards so that
complete gag Y- teammates can share handwritten notes celebrating

Here are some results from our survey: their colleagues.

| have a clear under-

78 0/ Global 83 O/ standing of the goals
O Engagement Score 0 and objectives of the

company

o | see a clear link 0 | intend to stay with

8 1 /O between my work 82 A) the company for at least
and the success of the next 12 months.
the company.
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Attracting and
Retaining Top Talent

In today’s competitive labor market, it’s vital that
we find, hire and keep the best talent. We need
to present ourselves and our brands as attractive
career options for prospective teammates.

Talent Acquisition

We believe that to hire the best talent, we must
start by reaching out to the broadest talent
pool possible. Our team follows a global talent
acquisition strategy with local implementation.
That means we empower our on-site teams to
recruit their own prospective teammates in the
most relevant ways using centralized tools and
processes for consistency.

Our Talent Acquisition team actively recruits at
technical schools, colleges and universities,
while members of our business resource groups
(BRGs) reach out to their networks, including
alumni organizations, professional organizations,
fraternities and sororities. We've also increased
our support for the United Way’s African
American Partnership and Young Professional
Leaders programs to engage with the next
generation of leaders.

We are modernizing our digital platforms

to enable our One GPC Team and provide
teammates with common tools and systems
across businesses and geographies.

We launched a new
intranet platform in GP[:

North America called —
GPC Connect that improves engagement and
connects teammates to the information they

need to be successful. In the first six months,

we had 37,647 site visitors and more than
3,800,000 page views! The platform will launch

in Europe in 2024 and Australasia in 2025.

We are also rolling out a new HR platform

that will streamline people management,
performance management, onboarding, talent
acquisition and more into one global centralized
system. Thanks to a dedicated cross-functional
project team, the platform launched successfully
in North America, where they are enhancing it
before expanding it to all 58,000 teammates
globally.

In addition to impacting how we work, the new
platforms improve productivity and collaboration,
and they ensure we have valuable analytics

to measure progress on many of our people-
related sustainability initiatives.

Left to right: Chairman and CEO Paul Donahue, Group President GPC
North America Randy Breaux, Senior Director — HR Work Tech and
Analysis Rebecca Wood (Workday project lead), Senior Director — Eng
Corp Systems Stacy McCormack, Senior Director ESC Keith Cooper,
EVP and CIDO Naveen Krishna, EVP and CHRO Jim Neill, President and
COO Will Stengel
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Compensation and Benefits

Our market-competitive compensation and
benefits packages are designed to attract and
retain people who deliver exceptional service.
We are committed to rewarding our teammates
equitably around the globe, regardless of gender,
age or ethnicity. We conduct a pay equity audit
every two years and are currently completing our
2023 analysis.

The comprehensive rewards packages are
tailored to job level and the local requirements

in different countries. They are designed to help
our teammates meet their financial goals, as well
as support their physical and mental health and
wellbeing. With a menu of non-salary benefits,
our full-time and part-time teammates can
customize their programs with affordable options
that best support themselves and their families.

Our benefits’ include, but are not limited to,
the following:

¢ Medical, Dental and Vision Insurance
e Life and AD&D Insurance

¢ Disability Plans

¢ 401 (k) with Matching

¢ Paid Time Off

¢ Tuition Reimbursement

¢ Discounts

" Some program and benefits included in the U.S. only
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Teammates from Talent Acquisition and the
Melbourne Distribution Center (MDC) attend
the annual job expo hosted by Workskil

Australia, a nonprofit organization that

transforms lives through employment and
Indigenous, youth and disability services.

TEAMMATE
SPOTLIGHT

Carlos Spinola has seen

the world, and he brings his

unique experiences to work every day. He
grew up in Cape Verde, Africa, spent six
years studying and interning as a material
engineer in Brazil, South America, and has
lived as a resident in the U.S. for seven
years. He joined Motion Industries as a
Manufacturing Engineer as part of the
Kaman Distribution Group acquisition. In
March 2023, he was recognized as the
Motion Ai 